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PREFACE 

 
This dissertation is a contribution to the growing body of shared knowledge on the 

use of cyberspace as an evangelistic medium.  However, it does not start from the 

assumption that cyberspace should be used as an evangelistic medium, but considers 

first whether it is a valid medium from a theological and social perspective.  It then 

goes on to see if the medium is effective from an empirical point of view. 

It is written in a style that is intended to be accessible not only to the academic 

community, but also to the local church, so they can assess if they should be involved 

in cyberspace.  It does not go into detail on the how-to of cyber-evangelism, as these 

are covered in other books and in plenty of web based resources and there was neither 

the time, nor space, nor inclination to reinvent the wheel! 

Thanks are due to so many people: 

To my very patient wife Heather, who endured sleepless nights while I undertook the 

research and wrote the final document.  To the two small people in my life, Rebekah 

and Reuben, who kept me sane by dragging me back into normal life with a hug and a 

smile, on a daily basis.  Especial thanks to Rob Cook, my tutor, and Redcliffe 3rd year 

2001 as we battled with defining cyberspace – some shared experience! Also to South 

Normanton Christian Centre, Derbyshire, for their support – without which this work 

would have been impossible, and finally, thanks to Andrew Careaga, Tony Whittaker 

and Doug Lucas for publicising the questionnaire, and to all those who responded to 

it, without whom a good section of this dissertation would have been very threadbare 

indeed! 
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CHAPTER 1 

Introduction 

Cyberspace is everywhere and anywhere 

Everywhere we look and listen today we are bombarded with reminders of 

cyberspace.  This is true whether we are travelling to work with the radio on, 

watching the news and weather on television or sitting down to read the wonderful, 

and seemingly old-fashioned broadsheet.  All these media are being infiltrated by 

cyberspace, and by its gateway, the Internet.  In this new Millennium, no self-

respecting newspaper or magazine would dare to dream of leaving its web address off 

the front page, no TV news or current affairs programme ends without displaying its 

very own Uniform Resource Locator (URL) and the vast majority of radio 

programmes now have live email links and possibly web-cam enabled web sites, so 

you can see the presenters, and email in your comments as you listen.  The world is 

not just becoming a more interactive place; it is a more interactive place.  This 

interactivity is being made possible by changes in technology that are affecting all of 

us, and will continue to affect the human race for decades to come.  Even those who 

sit and dream of what the future may be like in this always-connected, interactive and 

exponentially changing world, will dream the improbable dream.  Cyberspace as we 

know it today will continue to impact the world in which we live, and cyberspace, as 

we don't know it yet, will impact the world of tomorrow, but where is the Church in 

all of this dynamic, interactive change? 
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The Church is everywhere and anywhere 

When we think of the word 'Church', a number of images probably spring into mind, 

depending on our own personal, cultural and religious background.  Whatever this 

may be, probably the prevalent image has something to do with a physical place, 

whether it be a small tin hut at the end of someone's garden; a modern building which 

serves as a multi-purpose venue for the community; or a large stone, architectural 

masterpiece with a steeple reaching to the sky.  This church has a physical location, 

we can point to it on a map, and it can be driven to at set times, so that people can 

geographically share fellowship, and rub shoulders with one another - both 

figuratively and literally, depending on the numbers and size of the building!  In the 

connected world of cyberspace this position changes.  The geographical location of 

believers is irrelevant - they can share fellowship as easily with someone located on 

the other side of the world as with the person in the house next door!  Andrew 

Careaga comments, “ The Internet transcends the confines of the physical 

marketplace or town square.  It allows users to leap over barriers of time, place, sex 

and social status, and connect with others who share common interests.”  (Careaga 

1999c, 11) 

The term 'Cyberchurch'1 has been coined to refer to churches who live and operate, 

either partially or entirely, in the connected world of cyberspace, and the church 

members have been termed Cyber-Saints - the language of cyberspace is developing a 

whole new vocabulary for The Church. 

So we have dynamic change, we have the Church in cyberspace, the Cyberchurch, we 

have Christians in cyberspace but is the Church going about the great commission in 
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cyberspace?  Is She undertaking the final wishes of her founder? And if She is, is She 

doing it effectively?  This dissertation will assess the validity of cyber-evangelism, 

look at what The Church is doing in the area and review what seems to be effective, 

finally leaving some thoughts on where we go from here. 

                                                                                                                                                             
1 The origins of this term are unknown, but it was used by George Barna in "The Cyberchurch is 
Coming" (Barna 1998, 1) 
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CHAPTER 2 

Research Methodology 

Research Background 

Cyber-Evangelism, or e-vangelism2 as Andrew Careaga calls it, is young in terms of 

approaches to sharing the Gospel, especially when compared to oral proclamation.  Its 

youth means that classic, book based research methods are more problematic than 

usual owing to the lack of literary resources.  Having said that, there are some books 

available which have been published in recent years and, as one would expect, there 

are also plenty of web sites with suitable research information.  Again, as is normal 

with any form of research, all the sources need to be validated, especially when these 

sources are web based. 

When it comes to looking specifically at the validity and effectiveness of cyber-

evangelism, works tend to contain references to its validity as a method, but only refer 

to anecdotal evidence when discussing effectiveness, rather than to any hard empirical 

data. 

Maura McCarthy raised the question of the effectiveness of cyber-evangelism in her 

paper “ ’E-vangelism’ : redefining evangelical identity in online global culture”  

(McCarthy 2000, 3), commenting that further research and study would be beneficial 

in this area.  During the ten months of research that have gone into this dissertation, 

this researcher has only been able to locate two surveys that relate to Cyber-

                                                        
2 E-vangelism was the title of Careaga’s first book on cyber-evangelism, and he has written articles 
using the same designation.  The problem with the term is it is fine in written form as a short hand, 
but when speaking it loses its specific meaning and becomes evangelism.  Perhaps there’s a message 
is in the name – it’s no different, than normal evangelism when spoken! 



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 12 of  75  

evangelism, and these only briefly touch on empirical data regarding the effectiveness 

of the medium3. 

Research Objectives 

In the light of this, one of the objectives of this dissertation was to address this issue 

of effectiveness, as well as assessing the validity of cyberspace as an evangelistic 

medium.  The key objectives could be summarised as: 

·  To see what methods or tools of cyber-evangelism are being used, and assess 

which of the methods or tools are most effective and why? 

·  To gain some statistical evidence of conversions or people being drawn or 

attracted to the Christian view of God, over a defined period, to support and 

quantify the existing anecdotal evidence. 

·  To look at some of the reservations people have with cyber-evangelism, and 

how these can be overcome. 

Research Methods 

The different sections of this dissertation required the employment of a variety of 

research methods.  Wide-ranging reading and web surfing, coupled with some digging 

into the theological aspects of evangelism would provide sufficient material to address 

the questions on the validity of the medium, however the empirical study of the 

effectiveness required a completely different approach. 

In order to get any sort of meaningful information of an empirical nature, a fairly large 

sample was required, across a broad spectrum of people and locations.  Consideration 

was given to targeted interviews with people who had been at least influenced in their 

                                                        
3 Surveys available at: http://www.christianitytoday.com/surveys/iec and 
http://www.christianitytoday.com/surveys/amsterdam  
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movement towards, or into, Christendom by the Internet, in whatever way that may 

have been.  The problem with this form of research would be that it could be 

extremely time consuming and costly.  Firstly, individuals might live anywhere in the 

world, and thus the travel time and cost of interviewing them would be significant.  

Secondly, it would be difficult to interview enough people to make any sort of 

statistical analysis meaningful. 

Following some further thought, the approach selected was to use a questionnaire.  

As the questionnaire was on the area of cyber-evangelism, the sensible and obvious 

way to distribute the questionnaire and facilitate the responses was via a web site, the 

only problem was to ensure that the right people knew about the site, and could 

decide whether or not to complete the questionnaire.  As the author already knew of 

two email lists4 that sent information out on a regular basis on the topic of cyber-

evangelism, he approached the list moderators via email.  One was The Web 

Evangelism Bulletin (Whittaker 2000a), run by Tony Whittaker in the United 

Kingdom (with circa 3,000 members) and the other was The Good News Bulletin 

(Careaga 2000b) that is run by Andrew Careaga in the United States (with circa 300 

members).  Both moderators agreed to include the information on the web site in their 

late December and early January emails, which they duly undertook. As both of these 

lists to some extent fulfil similar roles, it was recognised at this stage that some people 

would be on both lists, and that some of the people on the lists would not read the 

email once it was received, others would read it and miss the section regarding the 

                                                        
4 Email l ists or groups are as their name suggests a l ist of email addresses.  Information on specific 
topics can then be emailed to this list.  Individuals or organisations who wish to receive the 
information are able to subscribe to the l ist by sending an email to an address at the l ist, usually to 
subscribe@somethingiaminterestedin.org .  The moderator of the list usually manages the emails out 
to the l ist. 
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questionnaire, and still others would look at the questionnaire, and determine that it 

was not appropriate for them to complete it. 

The questionnaire itself was designed to operate on the World Wide Web, and was 

directly written into HTML5 code using a web-authoring package.6 The fact that the 

questionnaire was web based meant that the responses could be electronically 

recorded and processed, saving a great deal of data entry time.  It was also agreed 

that the web site would be active for a period of two calendar months, during January 

and February 2001, with one week’s grace, meaning that completed questionnaires 

would be accepted up until 7th March 2001. 

The anticipated number of responses, based on the number of questionnaires 

“distributed” was in the region of two to three hundred, however the actual number 

received half way through the submission period was a lot lower than this, in the mid-

sixties.  This was not sufficient, so a reminder email was sent, along with an email to a 

further list called Brigada Today (Lucas 2000) run by Doug Lucas in the United 

States.  The result of this additional mailing was that ninety-two questionnaire 

responses were received – still not at the level anticipated, but sufficient for statistical 

analysis. 

                                                        
5 HTML (Hyper-Text Markup Language) is the computer programming language that web sites are 
written in 
6 Net Objects Fusion 2.2 – which was available to the researcher at no cost 
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CHAPTER 3 

What is Cyber-evangelism? 

What is evangelism? 

Many Definitions 

“What is evangelism?” is an obvious question to ask, but unless we agree on a 

definition of what we mean by evangelism we will potentially be talking at cross-

purposes (no pun intended!)  David Watson comments that many definitions of 

evangelism have been suggested (Watson 1976, 25-26), and this is certainly the case.  

Some definitions are fairly broad, as is this one: 

To evangelize is so to present Christ Jesus in the power of the Holy Spirit, that 
men shall come to put their trust in God through him, to accept him as their 
Saviour, and serve him as their King in the fellowship of his Church 
(Archbishops’ Committee of Enquiry on the Evangelistic Work of the Church 
1918, p25 in Watson 1976, 25) 

This definition moves from an initial presentation of Jesus Christ through to service in 

the Church, and so includes at least an element of discipleship in the process of 

evangelism.  Other definitions are more limited, restricting themselves to the 

proclamation of the good news.  This is the case with Watson’s own definition “ Quite 

simply, ‘ to evangelise’  means to announce or proclaim or bring good news.”  

(Watson 1976, 26).  He then goes on to describe how in the New Testament, the 

word is linked with action, i.e. it is not just words spoken, but acts demonstrated.  He 

finally comments that the most remarkable evangelistic mission he was involved in 

was where there was “ above all, a warm, loving, welcoming, caring fellowship of 

God’s people – an effective body of Christ”  (Watson 1976, 30).  This effective body 

of Christ is one that embodies the relational aspects of Christianity, and this point is 
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picked up by Nick Pollard “ We need to demonstrate the love and power of Jesus in 

our lives as well as in our words.”  (Pollard 1997, 29).  The demonstration of the love 

of Jesus to the seeker by the individual Christian and by the local church is a 

significant part of the process of evangelism, and this leads us to a second point 

regarding evangelism, it is a process, a series of events, not just a single event. 

Scaling Evangelism 
 

James Engel the missiologist developed the Engel scale, Figure 1, (Soon Gospel 

Literature 1997, 1) which uses a numeric scale and a series of steps which show the 

stages by which an individual may come to a decision of accepting Jesus Christ as 

Saviour, and then continue to grow to become a disciple of Jesus; a Christian in the 

truest sense of the word.  When we talk of evangelism, we are referring to something 

which causes the movement of individuals, or possibly groups of people, along this 

scale, so from "an 

awareness of a 

supreme being, 

no knowledge of 

the Gospel" 

through to "New 

Birth", and 

beyond.  The 

scale is obviously 

very systemised, 

FIGURE 1: THE ENGEL SCALE OF SPIRITUAL DECISION 

5    St ewar dship

4       Communion wit h God

3          Concept ual and behavioural gr owt h

2             I ncor por at ion int o Body

1               Post -decision evaluat ion

0                 New Bir t h

-1               Repent ance and f ait h in Chr ist

-2             Decision t o act

-3           Per sonal pr oblem r ecognit ion

-4         Posit ive at t it ude t owards Gospel

-5       Gr asps implicat ions of  Gospel

-6     Awareness of  f undament als of  Gospel

-7   I nit ial awar eness of  Gospel

-8 Awar eness of  supr eme being, no knowledge of  Gospel

Engel Scale of Spiritual Decision

(Source: Soon Gospel Literature 1997) 
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and people can move along the scale at different rates, and also go through some of 

the steps concurrently. The power behind the scale is that it gives the evangelist an 

awareness of evangelism as a process.  

 It is also helpful to 

include here a 

reference to The 

Gray Matrix (Figure 

2).  The Gray Matrix 

(Soon Gospel 

Literature 1997, 2) 

takes the standard 

Engel Scale and 

adds a second 

dimension, a horizontal axis.  This additional axis adds an attitudinal element to the 

scale.  So we then have a picture that highlights the increase in knowledge, which is 

defined by the vertical axis of the Engel Scale, and the horizontal scale, which shows 

the potential change of attitude from Antagonism to Enthusiasm. 

There are people who are openly or covertly antagonistic to the Gospel, as well as 

those who are enthusiastic, although the majority are somewhere in-between these 

extremes.  How we approach these different groups with the Gospel needs to be 

considered to ensure that effective evangelism takes place.  So if evangelism involves 

moving people along the Engel scale, and from bottom left to top right of the Gray 

matrix, what does it mean when we add the prefix 'cyber' to the process of 

evangelism? 

FIGURE 2: THE GRAY M ATRI X - AN EXTENSION OF THE ENGEL SCALE 

5    St ewardship

4       Communion wit h God

3          Concept ual and behavioural growt h

2             I ncorporat ion int o Body

1               Post -decision evaluat ion

0                 New Bir t h

-1               Repent ance and f ait h in Chr ist
-2             Decision t o act

-3           Personal problem recognit ion

-4         Posit ive at t it ude t owards Gospel

-5       Gr asps implicat ions of  Gospel

-6     Awareness of  f undament als of  Gospel

-7   I nit ial awareness of  Gospel

-8 Awareness of  supreme being, no knowledge of  Gospel

The Gray Matrix 
©opyright, Frank Gray, FEBC

Ant agonist ic

Ent husiast ic

Know not hing of  t he Gospel

Able t o t each ot hers

K
no

w
le

dg
e

Attitude

(Source: Soon Gospel Literature 1997) 
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What is cyberspace? 

Before we can investigate putting the ‘cyber’  into evangelism, we need to understand 

what cyberspace is, what is meant by the term. It is one of those words that appear to 

be understood intuitively, but when we come to try to define it, we can’t quite put our 

finger on what is meant by it.  In this section, we will look at a few definitions of the 

term, and then come to a conclusion about what we mean by the term within the 

context of this dissertation. 

William Gibson 

The initial use of the term ‘cyberspace’ was by William Gibson in his science fiction 

book Neuromancer.  Within the book Gibson describes cyberspace as: 

A consensual hallucination experienced daily by billions of legitimate operators, 
in every nation, by children being taught mathematical concepts…A graphic 
representation of data abstracted from the banks of every computer in the 
human system.  Unthinkable complexity.  Lines of light ranged in the nonspace 
of the mind, clusters and constellations of data.  Like city lights, receding…  
(Gibson 1984, 51) 

This has been called “ more of an elusive poetic gesture than a definition”  (Cook 

2001), and one has to concur, as it describes what cyberspace is like without really 

defining what it is.  More recently, Gibson gave a further description of his view of 

cyberspace during an interview for television: 

I think in a very real sense cyberspace is the place where a long distance 
telephone call takes place.  Actually it's the place where any telephone call takes 
place and we take that very much for granted.  Otherwise I would say that when 
people use the Internet, that's when they're most obviously navigating in 
cyberspace.  When you use the Internet you enter a realm in which geography 
no longer exists. (Gibson in Josefsson 1995, 1) 

This brings in the point of geographic dispersion, and the telephone call – i.e. 

electronic media.  Cyberspace – the place where a telephone call takes place, so what 

about Morse code – is that cyberspace as well?  As it seems we can intuitively 
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understand when we are in cyberspace, perhaps the answer to this question lies in 

another question, does it feel like we are in cyberspace when we send Morse code?  

Maybe the reason that cyberspace as a term has only recently come into being, is 

because it is naming something that has existed for a while, but only in small 

quantities, but now we have it all around us, we needed a name, and cyberspace is it.  

This is what Gibson alludes to later in his interview: 

Cyberspace is a metaphor that allows us to grasp this place … … so much of 
what we do is happening digitally and electronically, it's useful to have an 
expression that allows that all to be part of the territory.  I think it makes it 
easier for us to visualize what we're doing with this stuff. (Josefsson 1995, 1) 

Various dictionaries 

These definitions have been taken from various Internet sources – the differences 

between them show that agreement on what cyberspace is, is a little way off yet. 

Cyberspace:  an artificial world formed by the display of data as an artificial 
three-dimensional space, which the user can manipulate and 'move through' by 
issuing commands to the computer. (Academic Press 1996) 

Cyberspace: a new universe, a parallel universe created and sustained by the 
world's computers and communication lines. (Benedikt 1992, 1) 

Cyberspace: this term was coined to refer to the vast expanses of the Internet.  
Just as space is infinite, the Internet is, well, pretty damn big.  It just sounded 
cooler than 'Internet' to the news media. (Geek 2001) 

Cyberspace: Oh come on! You know, the Net, the Web, the Information 
Superhighway.  Humans use spatial metaphors to describe a realm where actual 
geographic locations and physical dimensions are more or less irrelevant.  Kinda 
twisted, huh?  (Web Dictionary 2001, 1) 

Cyberspace: in computer jargon, the community of networked computers and 
the culture that has developed among users of these computers. (Microsoft 
2001) 
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Cyberspace: is the total interconnectedness of human beings through computers 
and telecommunication without regard to physical geography. (Techtarget 
1999) 

The definition that seems to be closest to the mark is the last one from Techtarget.  It 

encapsulates the ideas of geographic dispersion and the connection of human beings 

via computer, but insists on including telecommunications, which to my mind is only 

needed because that is the current technology.  

An analogy? 

The Internet is clearly the physical connections of copper, fibre and computers that 

make up the links over which computer data can travel.  Cyberspace is ‘bigger’  than 

the Internet, it is more than the physical connections, it is that abstract level at which 

person-to-person communication takes place over the Internet.  Perhaps this is similar 

to the human brain?  There are a great many connections, the neurons that make up 

the brain, but the memory and the mind seem to be qualitatively different to it, bigger 

than it, and yet are also part of it.   

So where does that leave us? 

Clarifying cyberspace 

The first point to make is that the Internet is a collection of physical bits of computer 

and cable, and can rightly be termed the ‘ Information Superhighway’ as it has by ex-

US Vice President Al Gore (Fjeldstad 1997, 1) – however, this is not to be seen as 

synonymous with cyberspace because, as we have seen from Gibson’s description 

(Gibson 1984, 51), the human mind and computer data (i.e. what flows down the 

wires and through the computers) is involved in cyberspace.  Cyberspace then, is 

perhaps best understood as, the non-physical space in which swift communication via 

electronic media, takes place between human beings over a geographic distance. 
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It is a place that is not a spatial location, that does not physically exist, and is 

everywhere and nowhere at the same time! 

Putting the cyber into evangelism 

In the simplest terms, cyber-evangelism is evangelism that takes place in cyberspace.  

It is then, based on our definition of cyberspace in the previous section, evangelism 

that takes place on a network of computers i.e. in a computer mediated way, probably 

with the participants geographically distant from one another, and usually significantly 

so! 

The tools of cyber-evangelism 

Now we have a better understanding of the meaning of the terms evangelism, 

cyberspace and consequently, cyber-evangelism, we need to look at the tools of 

cyber-evangelism, so we can better assess their validity and understand their 

effectiveness. 

There are almost as many tools or methods of cyber-evangelism as there are for non-

cyber evangelism.  Torrey’s seminal work on effective methods of working for Christ, 

lists seventeen methods of work that can be deemed evangelistic (Torrey 1901, 9).  

Within the realm of cyberspace there are a number of methods or tools of evangelism 

that can be used, and within each method a plethora of approaches, which depend 

greatly on the nature of the individual undertaking the evangelistic task.  These tools 

are simply described below. 

Email 

Email, along with web sites, are seen by the computer industry as the main reason for 

the massive take up and wide acceptance of the Internet, and when you look at the 

figures of what people use the Internet for, that view is certainly confirmed. In a 
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December 2000 poll, looking at the 106 million Americans who are on-line 93% use 

email (Pew Internet and American Life 2000a, 1).  Email is the use of the Internet for 

sending information from one individual to another or from one individual to a group 

of individuals, and is analogous to the letter or facsimile.  The key difference is that 

whilst a letter can be posted, it takes significantly longer to get to its destination.  

Email can be posted and travel to the man next door or the woman half-way around 

the world in an almost equal amount of time, and even has the potential to arrive half-

way around the world first!  It is also distinct from facsimile as it does not need to be 

printed before being sent, but can just remain an electronic communication. 

Web sites 

Web sites are essentially the front window of the Internet.  Where the Internet is the 

backbone, the supporting structure behind cyberspace, web sites are the skin, the 

outward appearance, each one with a different look, and each one unique.   

The approaches to evangelism on the web are as diverse as the Christians who 
have staked their claim in this virtual world.  The techniques range from 
homespun personal Web pages, professionally designed sites for apologetics and 
counselling, to traditional church sites that offer assistance to online seekers. 
(Careaga 1999c, 67) 

A web site can serve a multitude of purposes.  Early, what is sometimes called first-

generation, web sites were no more than electronic advertising hoardings, providing 

details of the wares or ethos of a given company or organisation.  Over the past years 

these static web sites have changed to be come more dynamic, including moving text 

and pictures, live audio and even a games environment.  This genre of web site was 

recently shown on the BBC News.  It was a game that allowed the visitor to throw 

virtual eggs at politicians by clicking on them when they popped up from behind the 

benches in the House of Commons – a punch being thrown in the direction of the 
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visitor if they clicked on John Prescott!7 (BBC Lunchtime News 2001).  The World 

Wide Web (WWW) is then very much a multi-media environment, having moved from 

its original design goal of a publishing medium, to become an interactive environment 

in which people can browse, learn and think in a variety of creative and/or interactive 

ways.  Steve Jobs, the founder of Apple Computer has said:  

The Web is incredibly exciting because it is the fulfilment of a lot of our dreams 
that the computer ultimately would not be primarily a device for computation 
but change into a device for communication. And with the Web that has finally 
happened. (Quoted in Blackmore 1999, 54) 

Discussion Forums & Newsgroups 

Discussion Forums and Newsgroups are kindred spirits in the world of the Internet.  

Both enable messages to be placed on them, and responses to those messages to be 

posted by other individuals.  They are usually dedicated to a specific topic and can be 

moderated or un-moderated, a task that is undertaken by the individual or group that 

originally set up the discussion.  The distinction between Discussion Forums and 

Newsgroups is the way in which the individual accesses them.  A form of web site 

usually mediates Discussion Forums, whereas Newsgroups are normally accessed 

using email software such as Outlook Express or Eudora8.  The number of different 

newsgroups available is in the tens of thousands, and that number is increasing all the 

time. 

Chat rooms 

“ Chat rooms are newsgroups on steroids!” (Blackmore 1999, 95), is Vernon 

Blackmore’s definition of Chat rooms. Chat rooms are places where two or more, 

sometimes significantly more, people can have a discussion, "a chat" in real time.  This 

                                                        
7 The site itself was l inking into the political events of a couple of days earl ier when John Prescott 
had a real egg thrown at him, and he responded with a punch. 
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is not verbal communication, but textual.  The words typed on my computer screen 

are immediately seen by the other individual or individuals on their screen and vice 

versa.  The chat room is essentially the cyberspace equivalent of the coffee machine in 

the office, the pub down the road, or the corner of the playground.  It is a place of 

interactive communication - the key difference being that the “chatters” are not 

physically present. 

Instant Messaging 

Instant Messaging is a relatively new introduction on the Internet.  This is a piece of 

computer software that allows people to have a private “chat-style”  discussion whilst 

on line.  What makes it different is that the user does not need to visit a chat room to 

initiate a chat.  The software uses a contact list, known in IM speak (Instant 

Messenger speak) as a “Buddy List” , on the computer, and when people come on-line 

who are in the buddy list, and have indicated they are available for a chat, people can 

initiate an immediate discussion with them.  In the latest version of Instant 

Messenger9, pictures and sound files can also be shared, as well as an option to 

change from text based chat to audio chat, and even play on-line games (Instant 

Messenger 2000, 1-6). 

Other software that undertakes a similar role to that of Instant Messenger is a 

program called ICQ (‘ I seek you’). 

Games 

Games are another tool that can be used in cyber-evangelism.  When people play 

arcade style or any sort of game, they become completely immersed in it.  Sean 

Carton in a recent article said, “ Think about computer games for a minute.  They 

                                                                                                                                                             
8 This is a simplified distinction as Newsgroups can also be accessed via a website dedicated to this 
purpose, URL: http://www.dejanews.com [21 May 2001] 
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occupy inordinate amounts of time, capturing a player’s attention for hours on end.”   

(Carton 2001, 1).  On the Internet, multiplayer games in both text and now more 

commonly graphical form are becoming a major feature.  Christian versions of this 

type of game can be used to give at least a partial gospel message, and Christian 

players in this environment can do their part too.  Games can also be directed at 

children, one example of this is the on-line treasure hunt Nadya’s Underwater 

Adventure (Andreadis 2001). 

WAP/SMS 

Wireless Application Protocol is a new potential form of cyber-evangelism; it is 

similar to Web sites, but is directed to mobile phone users, with a smaller screen size 

and a far slower download speed.  Related to this is the use of SMS (Short Message 

Service) text messaging on mobile phones.  SMS text messaging is something that 

goes on 24 hours a day around the globe, allowing mobile phone users to send text 

messages to other mobile users of up to 160 characters in length. SMS text messages 

can also be sent to phones from non-phone users using various web sites, such as the 

Orangeä  web site.10 

Connecting it all up 

So we have many methods of cyber-evangelism, cyber-tronic tools that can be used to 

spread the Gospel message in cyberspace.  In chapter five we will look at them in 

more detail on the basis of the questionnaire responses, and assess their effectiveness, 

but first we need to consider whether we should we be using these tools in the first 

place. Is cyberspace a valid evangelistic medium? 

                                                                                                                                                             
9 At the time of writing this is version 4.3 
10 URL http://www.orange.net 
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CHAPTER 4 

A valid evangelistic medium? 

This is an interesting question to ask as it enables us to step back from the effects of 

an evangelistic medium and consider it theologically and socially.  This is especially 

relevant as Charisma News Service recently reported: 

Religion is playing an increasingly important part in cyberspace as churches and 
Christian organizations set up along the information superhighway.  They are 
turning to the World Wide Web to evangelize and advertise as church 
attendance drops and more people look to find 'community' via a modem.  
(Charisma News Service 2000, 1) 

It seems that many individuals are simply accepting that cyberspace is a fact, and that 

we should therefore be using it as an evangelistic medium, is it correct to make such 

an assumption?  Is Pope John Paul II right when he says, “ It is clear that the Church 

must also avail herself of the new resources provided by human exploration in 

computer and satellite technology for her ever pressing task of evangelization.” ? 

(Pope John Paul II 1989, 2) 

Cyber-theology 

When we think about the tools of cyber-evangelism, the one that most people think 

about is the Web site, and its use as an electronic publishing medium.  It has long been 

accepted within Christian circles that literature in all its forms is a valid tool to be used 

in evangelism (see Torrey 1901, 220-228), but is there biblical evidence for this 

acceptance?  Of course the Bible itself is a work of literature, but does the Bible give 

us any evidence that the proclamation of the gospel occurred in written form?  

Perhaps the most direct reference to this is in the Gospel of John: 
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And truly Jesus did many other signs in the presence of his disciples, which are 
not written in this book; but these are written that you may believe that Jesus is 
the Christ, the Son of God, and that believing you may have life in His name.  
(NKJV, John 20:30-31) 

John is describing his Gospel as a piece of writing with the express purpose that 

people may believe that Jesus is the Christ, the Son of God.  This is evangelism in 

literary form, and so this type of literature for evangelistic means would seem to be 

acceptable – John effectively wrote the first tract, albeit a fairly long one! 

As a medium then, writing to explain the Gospel would seem on this analysis to be 

acceptable, but does this extend to writing on the World Wide Web? 

The Internet did not exist in Bible times, but a means of communication did.  The 

Roman road system was in place, which enabled easier travel, and letters to be 

‘posted’  as well as visits in person.  Paul used these roads to the full, travelling them 

himself, as well as sending others on them with his letters.  Wilson comments on this 

when he says, “ Writing was the cutting-edge technology of that day, and Paul took 

advantage of it to bring God's Word to those with whom he came in contact.”  

(Wilson 2000, 10).  Wilson then goes on to describe the origin of the Roman 

communications infrastructure, and draws an analogy with the Internet in the 

following way: 

During the four hundred years of silence between Malachi and Matthew, 
Alexander the Great's army made Greek a common world language.  The 
Romans followed behind, building a Network of roads for their legions.  They 
were worried about insurrection and wanted the capability to move loyal troops 
quickly.  As it turned out, Christian missionaries travelled that network of roads, 
bringing the gospel to the known world. Two thousand years later, the business 
language of the world is English, and the Internet, originally built by U.S. 
military is in place. Is it a coincidence that the first-century theme repeats itself?  
(Wilson 2000, 13) 
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So whilst, of course, we cannot quote biblical chapter and verse to say that 

cyberspace should be used as an evangelistic medium, in Bible times use was made of 

the technology that was available, including roads and letters, and therefore should we 

not be able to do the same today - use the technology of the day to present and 

advance the message of the Gospel? The conclusion from a biblical perspective seems 

to be that there is no problem there. 

Social Impact 

Like any communications medium, cyberspace has a social impact, but does this 

impact, from both a positive and a negative perspective, discount it as an evangelistic 

medium?  Let’s take a look at some of the social aspects of cyberspace. 

Anonymity and Dishonesty 

One of the major areas of concern people voice about cyberspace when looking at 

using it as an evangelistic medium is its anonymity and tendency to dishonesty.  

According to Careaga: 

Recent studies indicate that half of all online users have given out false 
information on surveys.  Such studies (if they are to be believed) reveal that  
‘online identity and communication permit – and even promote – a certain 
shiftiness.’  (Careaga 2001, 94) 

Does this tendency towards dishonesty and the anonymity help or hinder the work of 

the e-vangelist?  Is it better for people to be (at least initially) dishonest about whom 

they really are, but be searching for God, or have to be honest and never really start 

the search?  The anonymity is a positive thing, it enables things to be said that 

otherwise would not be said, a little like the curtain in the Catholic confessional – in a 

strange way the anonymity, the facelessness, enhances the honesty.  Continued 

anonymity of course does make meaningful follow-up difficult for the e-vangelist, but 
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this too, is only similar to other types of evangelism where apparent converts never 

become rooted and grounded in the faith.  Perhaps there is a parallel here, with large 

evangelistic meetings.  Many people respond, but when follow-up takes place the 

drop-off rate is very high. 

Building Community? 

“ God created humanity to live as persons in community”  (Wright and Sugden 1990, 

172) is the opening statement of the second section of a report compiled following an 

Anglican conference on evangelism in Mombassa, Kenya.  This statement indicates 

the importance of community in God’s eyes.  Does cyberspace facilitate or build 

community?  In his book eMinistry, Andrew Careaga describes how a “troubled 

teen”, after having caused some trouble in a chat room, actually started a serious 

dialogue with the chat room operator, and through that contact eventually became a 

Christian.  He goes on to comment,  

PsyberDogg11 discovered the acceptance, love, and fellowship of a Christian 
Community … It was through the net that he discovered true Christian 
community, and, as he later wrote on his Web site, those encounters with the 
members of #Church12 led him to find a church in his own, offline community. 
(Careaga 2001, 126-127).   

In this case it is very clear to see that the use of cyberspace, and in this case the use of 

chat can develop relationships, and result in the development of a community both on-

line and off-line.  Relationships are possible at a geographic distance, as can also be 

seen from people who have maintained and developed pen-pal relationships with the 

use of snail mail13.  In a study undertaken by Careaga, “ Fully half of the respondents 

                                                        
11 PsyberDogg was the chat alias used by the teenager in question 
12 #Church is the name of the chat room he was converted through 
13 ‘Snail mail’  is the term now often used when describing regular post, as it is so much slower in 
delivery than email. 
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said they considered Internet friendships to be as real and important in their lives as 

non-Internet friendships.”  (Careaga 1999, 3) 

Addiction & Isolation 

Others, whilst acknowledging that cyberspace can build community, warn of its 

dangers.  Tal Brooke comments, “ And while anonymous intimacy grows on the 

Internet, friends and intimates in the real world are often put on hold as a new sort 

of addiction grows among those who have tasted the Internet.”  (Brooke 1996, 6)  He 

is raising the concern that ‘ real life’  suffers when people get involved with cyberspace 

and the Internet for long periods of time.  The assumption he appears to be making is 

that the Internet is not ‘ real life’  in the first place, i.e. that Internet friends are not real 

friends.  However, whilst the loss of intimacy on a geographical level can be seen as 

an inherent danger, with people continually plugged into cyberspace, differing levels 

of friendship are a reality in the “real world”  as well as in cyberspace.  People only 

know of us what we choose to share and show.  Brooke seems to be confusing two 

points a) the issue of intimacy and b) the issue of addiction.  We all set levels of 

intimacy in all our relationships, and cyberspace seems to make the verbal intimacy 

easier because the physical contact is not there.  Addiction is quite another matter – 

and can occur in all realms of life when obsession takes over, and any form of 

addiction has a negative impact on the addicted and their ‘ intimates’ . 
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Moral or Immoral Influences? 

Pornography is rife in 

cyberspace.  That is the 

impression that is given 

in many reports, and 

certainly if we look at 

the top items that are 

searched for on the 

web, the words sex and 

pornography, with its 

derivatives, feature in the top ten on a regular basis as Figure 3 indicates (Alexa Study 

2001, 2)14. 

It is correct to show concern in this area, and question the validity of the medium with 

its sleazy association, however the same socially concerned questions need to be 

asked of paper, which prints pornography and television, which broadcasts it.  The 

line that needs to be taken is that the medium is distinct from the message.  

Cyberspace is amoral.  It is the people or organisations that publish material that 

exhibit morality or immorality, and not the media they use, the media is merely a tool.  

That is not to say that care shouldn’ t be exercised – it should – but the medium 

cannot be discounted because other people choose to use it in a morally reprehensible 

way.  Gibson, when being interviewed on television said “ I think that technologies 

are morally neutral until we apply them.  It's only when we use them for good or for 

evil that they become good or evil.”  (Gibson in Josefsson 1995, 1) 

                                                        
14 The search terms listed here are defined in the glossary, which is one of the appendices. 

FIGURE 3: TOP TEN SEARCH TERMS 
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Rich versus Poor 

One further social implication of cyberspace, that is oft commented on is the way it is 

accessible to the rich, and not to the poor. Does this preclude it from being a valid 

medium for evangelism? 

Lyon states this strongly when he says, “ And for all the talk about information 

societies and new media ages, ‘being digital’  is still an activity of the elite. …  The 

figures are fluid, but they show nevertheless that cyberspace is a socially and 

economically divided terrain.”  (Lyon 2000, 23).  We have to concur that the rich 

have access and the poor do not, although that is changing within the Western world 

with ever increasing access in schools and libraries.  However, this has to be balanced 

with a view that everyone has the right to hear the gospel, and if the rich are listening 

in cyberspace and searching in cyberspace for answers to questions they only voice in 

that environment, then we have a responsibility to go into cyberspace and help them 

find the answers they are looking for.  Wealth and poverty are relevant, but we cannot 

discriminate with the Gospel – everyone has a right to seek and to hear.  Perhaps this 

is best put by a comment received on one of the questionnaires: 

I see Internet evangelism as a means of reaching people who may not be 
reached in other ways. Many missionaries are sent overseas, and there are 
numerous outreaches to the homeless, underprivileged, aged, youth, and various 
disadvantaged groups. This is all excellent, but often the literate, financially 
comfortable employed people in their twenties and thirties get overlooked 
because they have less visible needs.  These people are the most likely to be 
using the Internet, and so there are great opportunities to influence them 
through this media. (IEQ 2001, 68)15 

In summary 

Cyberspace is influenced by the mores of society, as the Church is influenced by the 

mores of society.  Cyberspace as a medium is neutral.  It can contain immoral content; 
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it can cause family strife; it can be addictive; it can encourage a certain dishonesty, 

and it does highlight our divided society, but, it can also build community, provide 

spiritually enriching food and provide the space in which people can seriously consider 

God – let’ s not throw the baby out with the bathwater.  Let’s use this valid 

evangelistic medium for the good of the Church.  Let’s listen to the advice of Pope 

John Paul II, and “ … avail [ ourselves]  of the new resources provided by human 

exploration in computer and satellite technology for [ the]  ever pressing task of 

evangelization” 16! (Pope John Paul II 1989, 2). 

                                                                                                                                                             
15 The number 68 here is the questionnaire number in the database used to analyse the information. 
16 The square brackets show my grammatical modifications to the original quotation. 
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CHAPTER 5 

An effective evangelistic medium? 

What do we mean by effective evangelism? 

We considered in chapter 3 what was meant by evangelism and looked at it as a 

process rather than as a single event.  Effective evangelism can then be defined as 

evangelism that draws someone closer to becoming a Christian, i.e. moves him or her 

along the Engel scale.  One point worth noting is that any form of contact between a 

Christian and non-Christian that moves a non-Christian towards God, can be defined 

as effective evangelism, positive movement has taken place. 

If this then is a definition of effective evangelism, perhaps ineffective evangelism is 

any contact between a Christian and a non-Christian that moves a non-Christian 

further away from God or doesn’t move them any nearer - a challenge worth thinking 

about? 

Measuring effectiveness 

There is a well-known phrase, at least amongst business consultants, “What gets 

measured gets done!”   The essence behind this phrase is that within any organisation, 

or group of people, if you want to ensure that something actually happens, you need 

to measure it and make the results of the measurement an element of any rewards.  

This sort of measurement is of course directed in the area of individual or group 

performance management, and the work of cyber-evangelism cannot be classified in 

the same way.  Having said that, some understanding of what works and what does 

not work, what works well and what works less well is important as Christians 

endeavour to be good stewards of time and resources.  Whilst it is recognised that 
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measuring the effect of evangelism is a difficult and sometimes impossible task, this 

should not negate the attempt. 

Some Christians have a problem with measurement in terms of evangelism, not 

because it is difficult, but because they see it as an affront to God.  The reason for this 

seems to be confusion between two things, one of which is visible - at least in the vast 

majority of cases - and the other which is invisible – at least to the human eye!  We 

need to make a distinction between “conversion” , which is a visible thing and 

“regeneration”  which is an invisible, God-viewed event.  It is true to say that where 

we perceive someone to be along the Engel scale may be incorrect.  We may think 

they are converted when in fact that is not the case, but that should not deter us from 

attempting to measure the results of evangelism. 

Questionnaire 

Preamble 

The questionnaire was used to find out a number of pieces of information about the 

cyber-evangelism being undertaken.  It was made available as described in Chapter 2 

from the 27th December 2000 through until the 7th of March 2001, a period of 10 

weeks. 

Structure of the Questionnaire 

The questions that made up the questionnaire were grouped into seven sections of 

varying lengths.  The sections were as follows: 

1: Basic information about you and your organisation 

2: The nature of your involvement with Internet Evangelism17 

3: You and your local church 

                                                        
17 The term Internet Evangelism is used synonymously with cyber-evangelism 
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4: Evangelistic web sites – specific questions for those who ran evangelistic 

web sites 

5: Personal experience and views of Internet based evangelism (all forms) 

6: Personal details and other comments (completion optional) 

7: In Conclusion 

Sections one, two, three, five and seven were to be filled in by all respondents, with 

section four to be completed by who specifically worked with evangelistic web sites.  

Section six was optional, giving space for personal details.  A blank questionnaire is in 

Appendix 1 and five completed questionnaires in Appendix 2. 

Results and Analysis 

The questionnaire was available for ten weeks, and ninety-two were completed. 

This section analyses the responses and draws out the key points of interest. 

Section 1: Basic Information 

Geographic dispersion of responses 

It was hoped that there would be a reasonable spread of responses from around the 

world to the questionnaire enabling analysis by country and region.  In the event this 

was not the case, as 85.9% of the respondents were from the USA, Canada and 

Europe.  This is not a surprising statistic however, as 68.4% of the people who are 

on-line are located in these areas of the world (NUA 2000, 1); also the higher 

percentage for the questionnaire could be attributed to the questionnaire being in 

English and being publicised via two United States and one European email group. 

Section 2: Nature of involvement 

Organisations and individuals 

Completed questionnaires were received from organisations and individuals, with 

approximately two-thirds of the responses coming from organisations.  The number of 
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people working on Internet Evangelism in organisations ranged from just one person 

up to more than fifteen people.  The effect of this on responses and results is 

discussed in sections four and five below. 

Cyber-evangelistic tools employed 

As Table I shows, the most widely used tool in cyber-evangelism is the web site 

(73.9%), followed by email 

(63.0%).  This is likely to be 

because these methods are the 

ones people are most familiar 

with.  The low use of 

WAP/SMS is probably due to 

the newness of the technology 

in terms of WAP18, and the 

limited character length for 

SMS.19  Games are most often used as a lure to a web site, rather than as a specific 

evangelistic tool, this is certainly true for sites aimed at children.  Their limited use 

may be attributed to the amount of effort and imagination it takes to set up and use a 

game evangelistically.  There are exceptions however, and Nadya’s Underwater 

Adventure is a great example of an entertaining game with a Gospel message, aimed 

at children. (Andreadis 2001). 

                                                        
18 WAP (Wireless Application Protocol) is a cut down version of the Internet on a mobile phone, 
although web pages need to be specially written to be viewable in WAP format. 
19 Short Message Service- short messages can be sent to and by mobile phones, with a maximum 
character limit of 160 

TABLE I  : CYBER-EVANGELISTIC TOOLS EMPLOYED 

Type of Cyber-
evangelism Number Percentage

Web Sites 68 73.9%
Email 58 63.0%
Discussion Forums 32 34.8%
Chat Rooms 29 31.5%
Instant Messaging 20 21.7%
News Groups 13 14.1%
Games 4 4.3%
Other 4 4.3%
WAP/SMS 4 4.3%

(Source: IEQ 2001) 
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Section 3: Local church involvement and interest 

Church Involvement and Recognition 

A key question in any evangelistic work is how well recognised the work is by the 

local church.  The question, “ Are you recognised formally by your local church 

leadership as an Internet Evangelist?”  was answered by 83 of the respondents, with 

18.5% saying they were formally recognised.  However, looking at the comments 

relating to this answer, it can be deduced that a good number of churches 

(approximately 39%) are supportive, without necessarily formally recognising the 

individual as an Internet Evangelist.  This figure is higher than might be expected, 

especially with human nature being what it is; one would expect more complaints 

about the lack of support! 

The church then seems to be fairly supportive of the use of cyberspace; especially 

bearing in mind it is a relatively new medium.  Perhaps the view is best summed up by 

this comment received from one of the questionnaires on local church involvement:  

Our local Church members like to have our Church on the Internet, but are not 
yet comfortable (I believe) with the idea of evangelising on the web. (IEQ 2001, 
73) 

Churches may be at a stage where they see the use of the web page as an extension of 

the church notice board or advertising hoarding, but not yet as a viable evangelistic 

medium.  According to an article in Christianity Today,  

About 60% of churches have developed Web sites in the last three years [1998-
2001].  But any frequent visitor will tell you that most church sites are little 
more than glorified maps listing driving directions and service times. (Veenker 
2001, 1). 

A task then for the e-vangelist is to take on a ministry of encouragement to the church 

to get involved, to perhaps explain what can be done, and how best to achieve it.  
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More churches could then grasp a vision of what can be achieved, and how this can 

best be integrated into their overall evangelistic endeavours. 

Section 4: Web based cyber-evangelism 

This section of the questionnaire was targeted at finding out about web-based 

evangelism, as it was expected to be the most prevalent form of cyber-evangelism at 

the outset of this study, and this also proved to be the case. 

Email responses 

The vast majority of web sites invited email feedback from the site either via an online 

form, or by supplying an email address or email address link, and 83.9% had received 

emails between July and December 2000 as a result of their request for email 

feedback. 

Organisations with several people working in web-based evangelism received higher 

volumes of email responses than individuals working alone, or in organisations with 

only one or two people involved.  The precise reasons for this are not clear, but as the 

question asked for the number of emails received, rather than the number of email 

respondents, the number of emails may include regular correspondence with particular 

individuals.  This could explain why organisations, with more people, would receive 

more emails as they have more available time to respond.  The number of people 

working full time has a similar effect on the number of emails received, presumably 

for the same reason. 

The conclusion is that the more people and time resources you put in, the higher the 

level of the email response.  Perhaps this means that individuals should be harnessing 

the skills of each other, and working on web sites as a shared responsibility.  That is 

moving towards the oft talked about “virtual corporation” , but instead of operating 
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for a financial, profit motive, operating for an evangelistic, cooperative kingdom 

motive. 

Marketing and Search engines 

In terms of marketing web sites, the most used methods were email (60.3%) and 

search engines (70.6%), with discussion forums (29.4%) being the next most popular.  

Personal contacts and links to other web sites were listed as other marketing options, 

and seemed to increase the number of hits significantly.  So a tip for anyone running 

an evangelistic web site might be, talk about it at every opportunity, and get others to 

do the same! 

One thing that was very striking from the results of the survey was that the more 

search engines web sites were registered with, the more hits they received.  This really 

just confirms a fairly well documented fact, that registering with as many search 

engines as possible is one of the best ways to ensure hits to a site.  Having said that, 

hits on the web site did not translate into more emails received.  This may be because 

the question on the number of emails received was not tightly enough defined, as 

discussed above, and a slightly modified question may have been more appropriate. 

Movement toward conversion to Christianity 

Of the 56 web sites that invite email feedback 40 had received at least one email 

indicating that people had “ moved towards conversion to Christianity” , i.e. in some 

measure moved on up the Engel scale.  When we examine the total number of emails, 

in broad terms, 20% indicate some movement towards conversion, so 1 in 5 emails 

received from a web site show some measurable effect as far as evangelism is 

concerned. 



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 41 of  75  

Missing Generation 
 

The main ages targeted by the web site creators were those in the age range 18 to 55, 

which is what one would expect. 

Contrasted with this, not one of the 

web sites is targeting the 65 plus 

age group.  Speculation as to the 

reasons could include, that they are 

deemed to be the least cyber-savvy 

group, or dare one say, least 

interesting group to work with?  

Looking at this first point, recent 

studies in the United States (Pew Internet and American Life 2000b, 1) have shown 

that the older generations are far less likely to go on-line that the younger generations, 

and that the most likely reason for this is their lack of contact with the computer and 

concerns over privacy of information.  Having said that, this does not mean this age 

group are not on-line at all.  A UK study highlights that UK senior citizens are 

embracing the Internet, especially where it means being able to keep contact with 

grandchildren via email (NUA Internet Surveys 2001a, 1).  So let’s not ignore this 

significant group of people, who, providing they can have their fear of technology 

overcome, and be given some training, may well start to see the benefits of a 

cyberspace community as they advance even further in years.  The Church could even 

become involved in this educational, community building process. 

TABLE I I  : AGE GROUPS TARGETED BY WEB SITES 

Age Group 
Targeted Number Percentage

18 to 25 54 79.4%
26 to 35 54 79.4%
36 to 45 53 77.9%
46 to 55 47 69.1%
56 to 65 40 58.8%
15 to 17 36 52.9%
12 to 14 20 29.4%
8 to 11 8 11.8%
5 to 7 3 4.4%
Less 5 2 2.9%
65 plus 0 0.0%

(Source: IEQ 2001) 
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Audience Targeting 

Responses to the question regarding the target location of audiences for the web sites, 

showed in the vast majority of cases that people were targeting their own 

geographical area or the whole world.  The phrase “ know your audience”  comes to 

the fore in media circles time and time again.  Whilst those who are trying to target 

the whole world, may be commended for taking on board the great commission to 

“ Go …. and make disciples of all nations”  (NKJV, Matthew 28:19-20), they also 

need to look carefully at the audience they are trying to reach, and ensure that their 

specific offering is well targeted to that actual group.  Some web sites can fulfil this 

better than others, for example the “ Power to Change”  web site, which is run by 

Campus Crusade along with a number of other partner organisations (Power to 

Change 2001).  This web site uses the power of the story, the personal testimony, 

which people searching for God often want to know about, often answering the 

unspoken question, “well 

does it work for you?”  

Figure 4 shows the Power 

to Change web site 

(Power to Change 2001), 

which is able draw in 

other organisations and 

groups who can provide 

stories from their 

locality, for their 

locality.  This is a great way to leverage the technical skills of one organisation, with 

FIGURE 4: POWER TO CHANGE 

Source: Power to change (2001) 
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the content of many local organisations, creating an effective web site with local 

appeal, but for worldwide application. 

Section 5: Experiences of conversions and views on effectiveness 

Conversions to Christianity 

Figure 5 shows the number of conversions indicated by the questionnaire responses 

received. These 

conversions are 

as a direct result 

of an 

individual’s or 

organisation’s 

cyber-

evangelism, 

between July 

and December 2000. In percentage terms 32.6% were aware of at least one 

conversion to Christianity, but 67.1% either did not answer the question (we can 

assume they don’t know of any conversions), or specified no conversions – with some 

commenting that they didn’ t know of any.  This figure tells us that, as far as is known, 

only one-third of the individuals or organisations putting effort into cyber-evangelism, 

have knowledge of conversions.  Is this a positive or a negative thing, bearing in mind 

that two-thirds know of no conversions?  It is impossible to compare cyber-

evangelism with other forms of evangelism in terms of “best value”, as we do not 

have the data to compare e.g. time taken to prepare, cost etc.  The Church has 

generally taken the view that if one person is converted as a result of evangelism, even 

FIGURE 5: CONVERSIONS JULY ~ DECEMBER 2000 
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0
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(Source IEQ, 2001) 
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if the cost was hundreds of thousands of pounds it was worth it.  If we use this 

criteria, then the $35,000 minimum (every 6 months) spent to reap a minimum harvest 

of 542 people is well worth it - $64 dollars each – however these estimates are very 

rough, and could be dramatically affected by the provision of the real costs involved.  

They are included here to give some level of understanding of the effectiveness. 

Drawn towards God 

56.5% were aware of people having been drawn towards the Christian God as a result 

of their cyber-evangelism during the period July – December 2000.  This is obviously 

higher than the number of conversions, and, based on our definition of evangelism 

does show evangelistic success.  People moved along the Engel scale. 

Follow-up 

The question on follow up was raised to see who was doing it!  The results showed 

that 66.3% undertake some form of post contact counselling or follow up of people.  

17.4% did not answer the question, and 16.3% don’t appear to undertake any form of 

follow up.  However looking at these 16.3% (15 replies), 13 had not had any 

conversions, so only 2 had seen conversions and not implemented or arranged any 

form of follow up.  The positive message this gives is that people and organisations 

involved with cyber-evangelism are taking it seriously, as it is a serious business, 

people are not puppets and playthings.  Where conversions occur, and responses 

come in, people need to be followed up, and given the space to enable them to drop 

out should they wish. If God gives them freedom,  should not we do the same? 
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Perceptions of Effectiveness 

Figure 6 shows a summary of peoples’  perceptions of the most effective tools used in 

cyber-

evangelism.  

The greener 

the bar for a 

particular 

cyber-

evangelism 

tool, the more 

effective it is seen to be.20.  As one would expect there is a strong link between the 

tools that are seen as effective, and the tools that people actually use.  Because people 

use more than one tool, and probably use more than one with each individual with 

whom they have contact, it is impossible to assess if the perceived effectiveness of the 

tools matches reality.  What can be deduced from this graphical representation is that 

people perceive email to be the most effective form of cyber-evangelism, followed by 

chat rooms and web sites. 

When we compare this result to the methods actually employed by the same set of 

individuals (see the section Cyber-evangelism tools employed above), we see the 

ranking difference shown in Table (III) below. 

                                                        
20 It should also be noted, that owing to a design flaw in the questionnaire, responses of “1”  have 
been removed to give a more accurate picture of the relationship. 

FIGURE 6: PERCEPTIONS OF EFFECTI VE TOOLS FOR CYBER-EVANGELISM (ALL) 
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This re-ordering 

would seem to 

indicate that the 

personal nature of 

the chat room is 

seen as effective in 

the same way as the one to one approach in personal or lifestyle evangelism, but that 

most people in reality prefer to evangelise using the cyberspace equivalent of 

literature, i.e. produce a web site. 

When Figure 6 was redrawn , looking specifically at the responses from those in the 

age range 18-

25, a 

significant 

difference in 

terms of what 

was deemed to 

be effective 

was evident.  

This showed 

that this younger age group felt even more strongly that Chat rooms were effective.  

They were consistent with the overall group in their view of email, but Instant 

Messenger got a more positive response, with web sites being seen as significantly 

less effective than by the overall response.  Perhaps the reason for this is that this 

 TABLE I I I : CONTRASTI NG TOOLS USED WITH PERCEIVED EFFECTIVENESS 

FIGURE 7: PERCEPTI ONS OF EFFECTIVE TOOLS FOR CYBER-EVANGELISM (AGE 

RANGE 18-25 ONLY) 
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generation understands that “ In an online world that is increasingly post-modern, 

evangelism that focuses on building relationships will be more effective, especially 

when viewed in the context of community.”  (Careaga 2001, 154).  Chat, Email and 

the use of Instant Messenger are far more relational cyber-evangelistic tools than are 

web sites.  They enable community to be built because they are relationally active 

media, you are chatting with people, emailing people and having an Instant Message 

chat with people more in real time than you are with a web site.  Web sites can 

provide information, but these other tools provide the contact that seems to be sought 

after. 

In Summary 

So we come to the view, based on the data from the questionnaires, that cyberspace is 

an effective medium for evangelism – it does move people along the Engel scale. 

The effectiveness of the different tools used in cyber-evangelism does, as a comment 

in one questionnaire said, “ depend on the quality of the medium (tool) itself, and on 

the personalities of the target audience”  (IEQ 2001, 11).  In non-cyberspace, 

different people are more comfortable with different methods and tools of evangelism, 

so too in cyberspace.  Some people will be more comfortable designing and 

maintaining web sites, whilst others will prefer to be active in chat rooms, and trying 

to spark life there. 
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CHAPTER 6 

Where do we go from here? 

Take stock 

Cyberspace is then a valid medium in which to undertake evangelism, and it is shown 

to be empirically effective as we saw in the previous chapter.  Does it then follow that 

all churches should be using this medium? No!  Churches need to consider their own 

programmes of evangelism, and see how cyberspace tools can be used to support that 

evangelism.  If cyberspace is not going to help a specific church, then it shouldn’ t be 

used just because it is there, after all not all churches use radio and TV broadcasts.   

Get serious – I  mean it! 

If a church is going to be involved with cyber-evangelism, then it needs to count the 

cost.  The one-man band can operate effectively, but as this study suggests, the more 

people that are involved with a specific cyber-evangelistic activity, the better.  Some 

serious planning needs to be done by the church to decide what it intends to do within 

the medium of cyberspace.  Planning needs to be done at the start, and continued to 

the end – it is no good just working on a start-up plan, and having no continuation 

plan.  The content and types of cyber-evangelism tools need to be considered - will it 

just be a static web site, or will there be more interactive features such as chat rooms, 

if so how will these be moderated, and maintained?  How will people be drawn to the 

site?  How will follow up be carried out? These are but a few of the questions that 

need to be asked.   

In a given geographical location it may make sense to team up with other churches, 

and work together to produce a community-based web site – this is one of the 
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suggestions made by Tony Whittaker in the Web Evangelism Guide (Whittaker 

2000a).  The key thing is that any cyber-evangelism endeavours are taken seriously, 

especially by church leaders.  Churches, where the computer expert in the 

congregation is putting up the church web site, whether for evangelism or not, and the 

church leadership are saying “great!” , without seeing it and giving their serious input 

to it, need to think about whether they would take the same attitude if someone was 

producing thousands of posters about the church, and hanging them on every 

lamppost and advertising hoarding. 

Prepare to change 

Cyberspace may be all around us, but it is still an emerging technology, that will force 

upon the Church continued change – the cyberspace revolution is only at the steam 

engine stage.  Churches need to keep their ears and eyes on the technology as it 

evolves, and make sure they continue to take on board the use of the medium, without 

compromising the message. 

Don’ t forget the past 

Many reams of paper have been used to explain evangelism, the tools of it, successes 

of it, failures of it – the do’s and don’ts.  The bottom line is that tools are just that, 

tools!  What often counts the most is the personal Christian life – what people 

perceive of the individual Christian.  There is an old gospel song, the chorus of which 

begins:  

Our lives are like a Bible for some folks to see 
Oh I wonder just what they are reading in me? (Source unknown) 

Whether evangelism is on the street corner, over the garden fence, or in cyberspace, 

the communication of my life story is what counts the most – people relate to people, 
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and not to machinery.  In a lecture at Redcliffe College, Richard Johnson said: 

“ getting to know someone is getting to know their story”  (Johnson, 2001).  That is 

why web sites like Power to Change (Power to Change 2001) that tell the story of 

individuals are a very important part of the panoply of cyber-evangelistic endeavours. 

The bottom line 

Christians have been involved in all of the media revolutions that have happened from 

the printing press through to the more recent advent of television.  These media have 

been used to undertake the task of evangelism, and cyberspace is now available to 

assist in that task.  As Gerard Kelly writes: 

Never before has the scope to talk to the world -- the whole world -- been so 
accessible.  David Lochhead says 'everyone can have a web page, can tell their 
own story, promote their own version of the truth for all the world to hear' 
(Kelly 1999, 99) 

Christians should  see cyberspace as the opportunity to talk to the world and share 

their own stories as well as God's story.  They should look to carve out21 a holy space 

in cyberspace, a place where God can breathe out, and people can breathe in. 

                                                        
21 Wes Stephenson comments on Poetry on the Internet: "It is becoming clearer that the Internet has 
vast potential to expand the audience for works of li terary imagination.. .. But I know it is more 
likely that the Internet will  become a vast cyberspace mall, every bit as commercialized as any other 
mass medium in a free-market society.. .. For this reason, it is all the more important that we do not 
surrender cyberspace and the new media to the purely market-driven forces of late-twentieth-century 
multinational capitalism.  There are other values--values which cannot be measured in monetary 
units--that will  survive only if we vigilantly carve out a space for them to breathe." (Stephenson 
2001, 1) 
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Appendix 1: Blank Questionnaire 



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 60 of  75  



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 61 of  75  



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 62 of  75  

Appendix 2: Representative Questionnaires 

This appendix includes three completed questionnaires to give an idea of how they 

were completed. 
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Appendix 3: Web sites listed in questionnaire 

This appendix lists the URLs of the web sites that were provided by those undertaking 

web-evangelism. 

ht t p:/ / KPRPUnit edPar ish.inj esus.com 
ht t p:/ / ast r onomy.xr s.net  
ht t p:/ / cat holicswor ship.cj b.net  
ht t p:/ / chr ist ian.st ar t 4all.com/  
ht t p:/ / commit t ed.t o/ eyout h 
ht t p:/ / cr ln.com/ calvar ypc 
ht t p:/ / debat e.or g.uk 
ht t p:/ / e-vangelism.com 
ht t p:/ / f ait hweb.ht mlplanet .com 
ht t p:/ / f t hm.homest ead.com 
ht t p:/ / homet own.aol.com/ Felwshpof blvr s/  
ht t p:/ / homet own.aol.com/ cochr anbny/ myhomepage/ club.ht ml 
ht t p:/ / iom.cc 
ht t p:/ / member s.aol.com/ cohabit ing 
ht t p:/ / member s.t r ipod.co.uk/ ghbc_pr amclub/  
ht t p:/ / member s.t ruepat h.com/ prayer let t er  
ht t p:/ / r hallenbeck.t r ipod.com 
ht t p:/ / showcase.net ins.net \ web\ acchurch 
ht t p:/ / simplyquick.com 
ht t p:/ / webout r each.net / st r ike 
ht t p:/ / websit es.lineone.net / ~br ianst r and/ index.ht ml 
ht t p:/ / webst u.messiah.edu/ ~cs1188/  
ht t p:/ / www.abidinglight .or g 
ht t p:/ / www.act sweb.or g 
ht t p:/ / www.amos-sct .org.uk 
ht t p:/ / www.angelf ir e.com/ la2/ dadsclub 
ht t p:/ / www.annalongpc.bt int er net .co.uk/  
ht t p:/ / www.audiot reasur e.com 
ht t p:/ / www.bible-net .or g.uk/ wcc 
ht t p:/ / www.car e-nur se.com 
ht t p:/ / www.cent r alsj .or g 
ht t p:/ / www.chr sit shands.com 
ht t p:/ / www.ekklesia.dk 
ht t p:/ / www.ent r ecr ist ianos.com 
ht t p:/ / www.f ear god.net  
ht t p:/ / www.geocit ies.com/ andor ian99 
ht t p:/ / www.geocit ies.com/ j ef f skat / index.ht ml 
ht t p:/ / www.godssimpleplan.or g 
ht t p:/ / www.gospelcom.net / lpea/ r a/ int er nat ional.sht ml 
ht t p:/ / www.hear t -cr y.com 
ht t p:/ / www.iamnext .com 
ht t p:/ / www.ici.edu/ globalr each/  
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ht t p:/ / www.j anzt eam.com 
ht t p:/ / www.j oboent .com 
ht t p:/ / www.member s.t r ipod.com/ Power _of _Pr ayer  
ht t p:/ / www.must ar dseed.net  
ht t p:/ / www.net chur ch.or g.uk 
ht t p:/ / www.olcm.net  
ht t p:/ / www.pinecr est .t o 
ht t p:/ / www.power t ochange.com 
ht t p:/ / www.prophet skur ds.com 
ht t p:/ / www.r eachingf or chr ist .or g 
ht t p:/ / www.r obslinks.com/ hope/ st ar s1.ht ml 
ht t p:/ / www.t alk2us.or g.uk 
ht t p:/ / www.t eens4j esus.or g 
ht t p:/ / www.t he24hour church.com 
ht t p:/ / www.ubdavid.or g 
ht t p:/ / www.unit yinchr ist .or g 
ht t p:/ / www.vozandes.com 
ht t p:/ / www.webs-2-u.com/ Newbir t h 
ht t p:/ / www.woment odaymagazine.com 
ht t p:/ / chr ist ian.uk.paget ost ar t .com/  
ht t p:/ / clubs.yahoo.com/ clubs/ cyber saint s 
ht t p:/ / communit ies.msn.co.uk/ Chr ist ianWebsit emast er s 
ht t p:/ / cr ln.com/ t r ut h 
ht t p:/ / ext r emer iver .or g 
ht t p:/ / homet own.aol.com/ br anchisole/  
ht t p:/ / ht t p:/ / www.r iver valleyweb.com 
ht t p:/ / member s.aol.com/ sout hnaz 
ht t p:/ / member s.t ruepat h.com/ hear t cr y/ index.ht ml 
ht t p:/ / or iginsdebat e.com 
ht t p:/ / our par ish.cj b.net  
ht t p:/ / www.act sweb.or g/ f indgod 
ht t p:/ / www.angelf ir e.com/ sd/ prayer let t er  
ht t p:/ / www.er ie.net / ~wcg 
ht t p:/ / www.f emmesauj ourdhui.com 
ht t p:/ / www.f or minist r y.com/ Chur ch/ Home.asp?Sit eI d=94530SDBCA 
ht t p:/ / www.gbgm-umc.or g/ kenedyumc/  
ht t p:/ / www.geocit ies.com/ bobdif f in/  
ht t p:/ / www.gracr of chr ist .or g 
ht t p:/ / www.hcj b.or g.ec 
ht t p:/ / www.lpea.or g/ what is.sht ml 
ht t p:/ / www.missionar ies.or g 
ht t p:/ / www.nat l-cur sillo.or g/  
ht t p:/ / www.shar e.power t ochange.com 
ht t p:/ / www.suit e101.com/ welcome.cf m/ yout h_empower ment  
ht t p:/ / www.t hegreat f or um.com 
ht t p:/ / www.umr .edu/ ~acar eaga/ chr ist ian/ myst or y.ht ml 
ht t p:/ / www.unit yinchr ist .net  
ht t p:/ / www.zoomnet .com/ ~drgo/  



 

Cyber space - a valid and ef f ect ive evangelist ic medium? page 71 of  75  

ht t p:/ / chr ist ian.boogolinks.nl/  
ht t p:/ / cr ln.com/ t ucnj  
ht t p:/ / member s.t ruepat h.com/ hogue 
ht t p:/ / www.act sweb.or g/ living 
ht t p:/ / www.cohabit ing.or g 
ht t p:/ / www.geocit ies.com/ ldydst h 
ht t p:/ / www.graceof chr ist .or g 
ht t p:/ / www.house-of -hope.net  
ht t p:/ / www.j our neyof j oy.com 
ht t p:/ / www.lpea.or g/ wher eisgod/ t oc.sht ml 
ht t p:/ / www.nbt ime.or g 
ht t p:/ / www.t eens4j esus.or g 
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Appendix 4: Classic Cyber-evangelism 

The following web sites and links are either 'classics'22 or personal favourites in terms 

of evangelistic web sites.  Everyone can learn from these links! 

 

·  http://www.hollywoodjesus.com 

·  http://www.holyspace.org 

·  http://www.embody.co.uk 

·  http://www.powertochange.com 

·  http://www.iamnext.com 

·  http://www.womantodaymagazine.com 

·  http://weboutreach.net/strike 

                                                        
22 i f we are allowed classics for such a young industry - but with Internet time that may be possible! 
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Appendix 5: Glossary of Technical Terms 

 
Term Definition 
AOL America Online, Inc., a division of AOL Time Warner, is the world's 

leader in interactive services, Web brands, Internet technologies, and e-
commerce services. 

Backbone The top level in a hierarchical network 
Buddy List A l ist of contacts held in Instant Messenger or ICQ, with whom an 

individual can have one to one chat style conversations 
Chat room A site on a network where on-line conversations are held in real time by a 

number of computer users. 
Computer A machine that can be programmed to manipulate symbols. Computers 

can perform complex and repetitive procedures quickly, precisely and 
reliably and can quickly store and retrieve large amounts of data.  

Cyberspace See the end of chapter 3 of this dissertation! 
Discussion Forums See newsgroups 
Download To transfer (data or programs) from a central computer to a peripheral 

computer or device. 
EBay eBay is the world's first, biggest and best person-to-person online trading 

community (according to itself!). 
E-mail This stands for electronic mail. It is a service provided over the Internet 

that allows you to send information to another person or list of people.  
Eudora Electronic mail software for communicating over TCP/IP from 

Macintosh, Microsoft Windows, Windows NT, and IBM OS/2 computers. 
Both commercial and free versions are produced by QUALCOMM, Inc. 

Fibre Shortened form of Optical fibre, which is now used in preference to 
copper wire for high-speed telecommunications connections, including 
the Internet. 

Hotmail Hotmail is the world's largest provider of free Web-based e-mail. Hotmail 
is based on the premise that e-mail access should be easy and possible 
from any computer connected to the World Wide Web. 

HTML A language used to structure text and multimedia documents and to set 
up links between documents, used extensively on the World Wide Web. 

HyperText Markup 
Language 

See HTML 

ICQ A proprietary chat system created by a couple of Israeli's. ICQ was sold to 
America On-Line in 1998.  The name "ICQ" is a play on "cq", the radio 
signal for seeking conversation, as well as "I seek you" 

Information 
Superhighway 

The global information and communications network that includes the 
Internet and other networks and switching systems such as telephone 
networks, cable television networks, and satell ite communication 
networks. 

Instant Messaging Instant messaging is what happens when someone uses Instant 
Messenger or ICQ 

Internet Worldwide network of computer networks and individual computers that 
can "talk" to one another and exchange information. 

Internet backbone High-speed networks that carry Internet traffic.  
Internet Service 
Provider 

(ISP) A company that provides other companies or individuals with 
access to, or presence on, the Internet. Most ISPs are also Internet Access 
Providers; extra services include help with design, creation and 
administration of World-Wide Web sites. 
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Term Definition 
Moderated An email group, chat room, discussion forum or newsgroup can be 

moderated.  This means someone has the authority and abili ty to not 
forward emails to the group if they don't meet group rules, kick people 
out of chat rooms who are offensive, and delete messages on newsgroups 
and discussion forums that don’ t meet the criteria set down for the group. 

Morse (code) A telegraph code in which letters and numbers are represented by strings 
of dots and dashes (short and long signals). 

MP3 MP3 music or sound fi les can be downloaded from many Web sites and 
can be played using software available for most computers. 

Multimedia Human-computer interaction involving text, graphics, voice and video. 
Often also includes concepts from hypertext. The term has come to be 
almost synonymous with the CD-ROM in the personal computer world 
because the large amounts of data involved are currently best supplied on 
CD-ROM.  

Multiplayer A game where more than one player is involved, both playing with and 
against each other 

Network A system of computers interconnected by telephone wires or other means 
in order to share information. 

Newsgroup An area on a computer network, especially the Internet, devoted to the 
discussion of a specified topic. 

Off-l ine world A term for non-computer-related experience. 
On-line Actively using a computer system, especially the Internet. E.g "I haven©t 

been on-line for three days." 
Outlook Express An email program similar to Eudora. 
Short Message Service (SMS) A message service offered by the GSM digital cellular telephone 

system. Using SMS, a short alphanumeric message (160 alphanumeric 
characters) can be sent to a mobile phone to be displayed there, much like 
in an alphanumeric pager system.  

Text messaging A description of what is being done when someone uses the Short 
Message Service (SMS) 

Uniform Resource 
Locator 

see URL 

URL The "address" of a web site in relatively plain English, that is translated 
by a special computer program to find the number for the web site, from 
which the site can be located, and displayed on a computer using a web 
browser. 

WAP (Wireless Application Protocol) An open international standard for 
applications that use wireless communication, e.g. Internet access from a 
mobile phone.  

Web address see URL 
Web page A document on the World Wide Web, consisting of an HTML file and 

any related files for scripts and graphics, and often hyperlinked to other 
Web pages. 

Web site A set of interconnected Web pages, usually including a home page, 
generally located on the same server, and prepared and maintained as a 
collection of information by a person, group, or organization. 

Web-authoring The process undertaken by a web-author to produce a web page or a web 
site. 

Webcam (World-Wide Web camera) Any video camera whose output is available 
for viewing via the Internet or an intranet. 

Wireless Application 
Protocol 

see WAP  

World Wide Web The collection of Internet sites that offer text, graphics, sound and 
animation resources. 
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Term Definition 
WWW see World Wide Web 
Yahoo Yet Another Hierarchical Officious/Obstreperous/Odiferous/Organized 

Oracle!  One of the earl iest search engines on the World Wide Web! 
 

  


